
 

 

 Freezing company SouthFruit 
bursts in the North American 
Market with its products  

 

 

 
 
 
 
The entrance of SouthFruit to the US market with 
frozen products was done last year with the 
incorporation of Maria Cecilia Gacitúa as frozen 
product sales head. 
 
Southfruit is part of a holding that started to be 
conceived in 2000 after the creation of the company 
Sun Belle, focused on fresh berry export, not only 
from Chile but also from Mexico, to the US market. 
 
The SBGroup holding, which headquarters are in 
our country, is formed in 2012 with the aim to 
potentiate and bind the four business units.  These 
are Sun Belle, fresh berry exporter; Southfruit, 
producer frozen berry, blueberries, strawberries and 
others; Fine Fruit that produces, exports and 
processes walnuts and almonds; and Cerasus.  The 
latter is a fresh cherry producing and processing 
company that this year will include apples and 
plums. 
 
Maria Cecilia Gacitúa states the growth plans are 
ambitious but rational.  In fresh berries, the goal is 
to move from five million kilograms to seven million 
kilograms this season.  In frozen products they 
expect to grow blueberry production from 1.2 million 
kilograms to two million kilograms.  She adds that in 
Chile they will focus only on blueberries to 
elaborate in Argentina and in Mexico.  In the latter 
country they produce mainly blackberries and 
raspberries for export to the US and Europe in fresh 
form.  The company, in its innovating will, 
implemented in Mexico a genetic laboratory for 
variety development, with good results; they count 
with an own variety of raspberry, denominated 
Erica. 
 
They have 2,200 hectares for fresh production in 
Chile, from Ovalle to Puyehue, which allows them 
to reach with the Sun Belle brand to supermarkets 
in the US and different parts of the world.  In 2011, 
Sun Belle and SouthFruit jointly developed the 
Asian markets, especially China. 
 

 
 
 
 
The frozen product division is present in Australia, 
Asia, Europe and currently in all North America.  In 
some countries, like South Korea and Australia they 
are in supermarket chains with retail packaging. 
 
In turn Fine Fruit, the division that produces 
almonds and walnuts, has presence in Europe, 
Latin America and mainly Asia. 
 
Gacitúa explains they count with two plants.  A 
central plant for fresh blueberry packaging located 
in Linares and other to process and package fresh 
cherries in San Fernando.  In the latter, state of the 
art technology was used, with a US$ 10 million 
investment.  Also, the plum orchards have high 
technology presence to maintain the fruit quality, 
which is mainly exported to Asia and the US. 
 
Each division of the holding counts with the 
necessary certifications to compete in the different 
markets: 
For fresh and frozen berries they have GlobalGAP 
and BPA; TNC for TESCO supermarkets; ISO 9001 
and BRC for frozen blueberries; HACCP for fresh 
and frozen blueberries as well as for walnuts; and 
Kosher for frozen berries. 
 
Regarding new markets, the frozen product sales 
division head details that in fresh fruit they expect to 
develop Asia.  In frozen products the goal is to 
increase their share in the US, where they were not 
present until 2012.  As an example, she indicated 
that this year they have dedicated 47% of their 
production to Asia and 29% to the US.  In the Asian 
market, they export to Korea and China, with big 
business in retail.  And they are currently working to 
incorporate new clients in Japan. 
 
 

María Cecilia Gacitúa, Gerente de 

Ventas de Congelados, SouthFruit 


